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FOREWORD 


Background  and  Objecfives 


The  purpose  of  this  study  was  to  examine  the  " winter  season"  non-resident  travel 
market  for  Alberta,  determining  not  only  the  size  of  the  market  and  it's 
contribution  to  the  Alberta  economy  but  the  characteristics  and  travel  habits 
of  the  non-resident  visitor. 

The  project  represents  somewhat  of  a milestone  in  Canadian  travel  research. 

No  known  t.avel  study  has  ever  been  conducted  under  such  difficult  conditions. 
Although  the  survey  covered  all  modes  of  travel,  much  of  the  interviewing 
involved  stopping  out-of-province  vehicles  and  administering  a personal 
interview  questionnaire  at  inter-provincial  border  crossings  in,  at  times, 
extremely  severe  weather  conditions.  The  study  complements  Cordon  studies 
conducted  in  the  summer  of  1976,  1971  and  1966  and  serves  to  extend  the 
visitor  information  base  to  other  seasons. 

Approach 

The  survey  utilized  the  most  sophisticated  techniques  developed  from  previous 
Cordon-type  surveys  conducted  in  the  past  by  Alberta,  the  federal  government 
and  other  provinces.  The  methodology  was  prepared  by  Canadian  Facts  Ltd. 

Details  of  the  methodology  are  discussed  in  detail  in  Volume  II  and  summarized 
in  Appendix  B. 


Technical  Note 


Although  the  survey  was  designed  to  be  very  comprehensive  in  its  coverage  of 
highway  ports  (as  well  as  public  carrier  ports),  it  was  not  practical  to  administer 
the  full  survey  at  minor,  secondary  highway  locations.  However,  at  those 
locations  vehicle  counts  were  maintained  and  party  size  and  origin  recorded 
through  observation. 

Projected  visitor  parties  at  these  secondary  highway  exits  have  been 
incorporated  into  total  visitor  and  expenditure  projections  in  Sections  1 and 
2,  but  trip  and  traveller  details  in  Sections  3 to  29  are  based  (by  necessity) 
on  the  main  survey  only.  Section  30  separately  examines  secondary  highway 
data . 

Results 

The  findings  from  the  study  are  presented  in  three  volumes: 

. Volume  I - Analysis 
. Volume  II  - Methodology 
. Volume  III  - Detailed  Tables 
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A BRIEF  OVERVIEW 


The  1978/79  Alberta  Winter  Visitors  Survey  reveals  a very  significant 
non-resident  market  during  the  late  fall,  winter  and  early  spring  seasons. 
Between  November  15,  1978  and  April  15,  1979  a total  of  1,288,000 
individuals  visited  Alberta,  spending  an  estimated  $239  million  in  the 
province. 

In  perspective,  this  spending  level  exceeds  the  amount  spent  in  the 
province  by  visitors  during  the  peak  Summer  Season  as  measured  in  the 
last  major  Cordon  study  in  1976  (July  1 to  September  6).  It  should  be 
noted,  however,  that  the  total  visitor  expenditures  of  $239  million 
during  the  Winter  Season  of  1978/79  were  incurred  over  a 5 month 
period,  while  the  total  visitor  expenditures  of  $120  million  in  the 
Summer  Season  of  1976  took  place  over  a 2 month  period. 

British  Columbia  and  Saskatchewan  are  the  major  source  of  visitors  during 
the  Winter  Season  (36%  and  31%,  respectively).  During  the  summer 
months,  in  contrast,  these  two  provinces  decline  in  importance  while 
the  United  States  becomes  a much  more  significant  source  of  visitors 
(26%  during  the  Summer  Season,  compared  with  only  8%  during  the 
Winter  Season). 

To  conduct  business  or  to  visit  friends  or  relatives  tend  to  dominate  the 
reasons  to  travel  to  Alberta  during  the  winter  season,  unlike  the  summer 
period  when  sightseeing,  attending  special  events  and  outdoor  activities 
dominate. 


Calgary  (25%)  and  Edmonton  (21%)  are  the  major  destinations  for  parties 
visiting  Alberta  between  November  and  April,  while  another  6%  are 
destined  to  the  national  parks,  26%  to  other  regions  of  the  province  and 
remaining  22%  simply  passing  through  to  another  destination.  Predictably, 
during  the  summer  the  national  parks  are  far  more  popular  (24%). 

During  the  summer  months  (in  1976)  as  many  as  80%  of  all  parties  travelled 
by  car  or  other  highway  vehicle,  but  during  the  Winter  Season  the 
percentage  declines  to  48%.  The  airline  is  far  more  prominent  — at 
42%. 

Most  parties  visiting  Alberta  tend  to  stay  no  more  than  5 nights  (81%), 
with  as  many  as  30%  simply  visiting  for  the  day. 

Although  Calgary  and  Edmonton  attract  25%  and  21%  of  parties 
respectively,  their  share  of  nights  in  the  province  is  considerably 
greater  — each  account  for  34%  and  36%  of  party  nights,  respectively. 
This,  of  course,  is  due  to  a longer  than  average  length  of  stay  in  the 
two  cities  than  in  other  regions  of  the  province. 

Given  the  dominance  of  visiting  friends  and  relatives  and  business  travel 
during  the  Winter  Season,  it  is  predictable  that  the  most  common  types  of 
accommodation  are  the  home  of  a friend  or  relative  (stayed  in  by  48%) 
and  hotels  (stayed  in  by  37%).  In  contrast,  motels,  campgrounds  and 
trailer  parks  are  far  more  common  during  the  summer  months. 


The  business  traveller  spends  more  in  the  province  both  in  total  ($398 
per  party)  and  per  party  per  night  ($50)  than  does  the  non-business 
traveller  ($209  per  party  and  $25  per  party  per  night).  Consequently, 
while  the  business  segment  represents  34%  of  parties,  it  represents  as 
much  as  50%  of  total  expenditures. 

The  visitor  to  Alberta  is  quite  upscale.  As  many  as  55%  are  from 
households  where  the  chief  wage  earner  has  taken  formal  education 
beyond  high  school  and  53%  have  household  incomes  of  $20,000  or  more. 

One  very  distinguishable  and  perhaps  predictable  difference  between  the 
winter  season  visitor  and  the  summer  visitor  is  that  there  are  far  fewer 
children  and  more  individuals  50  years  of  age  and  over  travelling  during 
the  late  fall,  winter  and  early  spring  months. 
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A.  VISITOR/'EXPENDITURE  PROJECTIONS 


1 , Visitor  Projections 

Between  November  15,  1978  and  April  15,  1979  a total  of  901,000  household 
parties  visited  the  Province  of  Alberta,  according  to  survey  projections. 

Since  each  household  party  averaged  1.43  persons,  the  projected  number  of 
individuals  is  1,288,000.  Further,  the  average  length  of  stay  was  7.54 
nights.  Consequently,  the  total  person-nights  reaches  9,712,000. 

This  party  level  manages  to  exceed  that  of  the  Summer  Season  in  1976. 
Specifically,  between  July  1,  1976  and  September  6,  1976  a total  of 
809,000  parties  visited  Alberta. 

It  is  interesting  to  note  that  the  average  party  size  is  somewhat  lower  during 
the  Winter  Season  (of  1978/79)  than  the  Summer  Season  (1976).  Specifically, 
they  are  1.43  and  2.17,  respectively. 

Further,  the  average  length  of  stay  during  the  Winter  Season  is  somewhat 
higher  than  was  experienced  in  the  Summer  Season  in  1976  — 7.54  nights 
and  5.06  nights,  respectively. 

It  should  be  remembered,  of  course,  that  averages  can  be  misleading.  In 

other  words,  they  do  not  necessarily  represent  the  duration  of  even  one 
visiting  party,  but  merely  express  a figure  helpful  for  calculating  total  nights. 
Duration  is  discussed  more  fully  in  Section  F. 


- 3 - 


TABLE  1 


VISITOR  PROJECTIONS 


WINTER  SEASON 
Nov.  15/78  to  Apr.  15/79 

# 


Total  Household  Parties  901,000 

Average  persons 

per  party  1.43 


Total  People  (Person  Trips)  1,288,000 

Average  nights  in 

Alberta  7.54 

Total  Person-Night  9,712,000 


* 


SUMMER  SEASON* 
July  1/76  to  Sept.  6/76 

# 

809,000 

2.17 

1,755,500 

5.06 

8,883,000 


SOURCE: 


1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 


2. 


Expenditure  Projections 


Visitors  to  Alberta  spent  on  estimated  $239,000,000  in  the  province  between 
November  15,  1978  and  April  15,  1979.  This,  of  course,  is  a very  significant 
expenditure  and,  in  fact,  exceeds  the  summer  1976  spending  level  of 
approximately  $121,000,000. 

The  average  expenditure  per  travel  party  during  the  Winter  Season  of  1978/79 
is  $265,  with  the  average  expenditure  per  person  per  night  at  $25.  Both  the 
average  party  spending  and  per  person  per  night  spending  levels  are  significantly 
greater  than  in  the  Summer  Season  of  1976.  These  differences  are  undoubtedly 
affected  by  a number  of  factors,  including  the  higher  proportion  of  air  travellers 
during  the  winter  who  spend  considerably  more  than  auto  parties  (see  Section 
I),  as  well  as  a natural  growth  in  spending  between  1976  and  1979, 

Expenditures  are  discussed  in  detail  in  Section  I. 
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TABLE  2 


Total  Expenditure 

Average  Expenditure 
Per  Travel  Party 

Average  Expenditure 
Per  Person  Per  Night 


EXPENDITURE  PROJECTIONS 

WINTER  SEASON 
(1978/79) 

$ 

239,000,000 

265 

25 


SUMMER  SEASON 
(1976)* 

$ 

120,913,100 

149 

14 


SOURCE: 


1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 


ORIGIN  OF  VISITORS 


3.  Place  of  Residence  — Winter  Season/Summer  Season 


The  Winter  Season  visitor  in  1978/79  differs  quite  substantially  from  the 
Summer  Season  visitor,  as  recorded  in  1976.  One  major  variation  is  in  place 
of  residence,  as  illustrated  in  Table  3. 

The  neighbouring  provinces  of  British  Columbia  and  Saskatchewan  are  consid- 
erably more  important  sources  of  visitors  during  the  Winter  Season  than  during 
the  peak  summer  months.  Specifically,  B.C.  accounts  for  36%  of  all  house- 
hold parties  visiting  the  province,  compared  with  28%  during  the  Summer 
Season.  Likewise,  Saskatchewan  accounts  for  31%,  in  comparison  to  18% 
during  the  summer  of  1976. 

Conversely,  the  U.S.  is  a prime  source  of  visitors  during  the  summer  (26%  in 
1976),  whereas  U.S.  household  parties  represent  only  8%  of  Winter  Season 
parties. 

Some  of  these  differences,  of  course,  could  reflect  in  part  a long  term  trend, 
but  more  probably  they  reflect  seasonal  differences. 
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TABLE  3 


PLACE  OF  RESIDENCE 

WINTER  SEASON  (1978^9)  SUMMER  SEASON  (1976)* 


% 

% 

Canada 

89 

B.C. 

® 

28 

Saskatchewan 

© 

18 

Manitoba 

8 

8 

Ontario 

10 

II 

Quebec/Atlantic  Provinces 

4 

4 

U.S. 

8 

© 

Other  Countries 

3 

5 

* 


SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 


Place  of  Residence  — Business  Versus  Non-Business  Trips 


When  the  business  segment  of  the  non-resident  market  (34%  of  household  trips) 
is  examined  in  comparison  to  the  non-business  segment  (66%)  it  is  clear  that 
the  neighbouring  provinces  of  B .C  . and  Saskatchewan  are  the  major  source  of 
visitors  for  both  types  of  trips. 

However,  with  business  trips,  Ontario  (12%  of  parties)  and  the  U.S.  (12%  of 
parties)  take  on  greater  significance,  while  Saskatchewan  although  important 
represents  27%  of  visiting  parties.  With  non-business  trips,  in  contrast, 
Saskatchewan  accounts  for  33%, 

One  in  4 parties  are  on  vacation  in  Alberta  and  Saskatchewan  (36%)  and 
British  Columbia  (30%)  are  the  major  source  of  those  visitors. 

Purpose  of  trips  is  discussed  more  fully  in  a later  section. 
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TABLE  4 


PLACE  OF  RESIDENCE  — BUSINESS  V$  NON-BUSINESS  TRIPS 

WINTER  SEASON  (i978/79) 

Non-Business 


Total 

Business 

Total 

Vacation 

% 

% 

% 

% 

Canada 

89 

84 

2L 

B,C. 

36 

34 

37 

30 

Saskatchewan 

31 

27 

36 

Manitoba 

8 

8 

9 

15 

Ontario 

10  1 

® 

> 9 

6 

Quebec/Atlantic  Provinces 

4 

4 

4 

3 

U.S. 

8 

) 6 

7 

Other 

3 

4 

3 

3 
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c. 


DESTINATION  OF  VISITORS 


5.  DestingHon  — Winter  Season/Summer  Season 

Table  5 expresses  visitor  destination  in  two  ways  — first,  the  farthest  place 
from  home  visited  on  the  trip  which  may  or  may  not  be  within  the  province 
and,  second,  the  main  destination  within  Alberta. 

As  might  be  predicted.  Winter  Season  visitors  are  less  likely  to  travel  beyond 
Alberta  than  are  summer  visiting  parties.  Specifically,  63%  of  Winter  Season 
parties  in  1978/79  did  not  travel  beyond  Alberta  on  their  trip,  compared 
with  50%  in  the  Summer  Season  in  1976.  At  that  time,  many  more  visitors 
were  passing  through  en  route  to  British  Columbia  (24%). 

Almost  half  of  Winter  Season  visiting  parties  are  destined  within  Alberta  to  the 
Calgary  and  Edmonton  districts  (25%  and  21%,  respectively),  while  only  6% 
are  destined  to  the  national  parks  of  Banff  and  Jasper.  In  contrast,  during 
the  Summer  Season  in  1976  only  1 in  3 was  destined  to  the  Calgary  and 
Edmonton  districts  (19%  and  15%,  respectively),  while  as  many  as  1 in  4 was 
journeying  to  Banff  or  Jasper  (16%  and  8%,  respectively). 

Interestingly,  the  proportion  passing  through  and  destined  to  other  locations 
within  Alberta  remains  relatively  constant  between  the  summer  of  1976  and 
the  current  Winter  Season. 
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TABLE  5 


DESTINATION  — WINTER  SEASON/SUMMER  SEASON 


WINTER  SEASON  (1978/79)  SUMMER  SEASON  (1976)* 


% % 


Farthest  Place  From 
Home  Visited  On  Trip 


Alberta 

© 

50 

Outside  Alberta 

?L 

50 

B .C  ./Territories 

16 

0 

Saskatchewan 

4 

6 

Other  provinces 

4 

6 

Outside  Canada 

13 

14 

Main  Destination  in  Alberta 

Calgary  and  district 

25" 

18“ 

-33 

Edmonton 

21 

15  _ 

Banff/Lake  Louise 

4 

— 6 

16  ’ 

Jasper 

2 ^ 

8 _ 

All  other  locations  in  Alberta 

26 

22 

None,  passing  through 

22 

21 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 


I 


I 

I 

I 

I 

I 


6. 


Desfinal-ion  — Business  Versus  Non-Business  Trips 


The  proportion  of  parties  travelling  through  Alberta  en  route  to  another 
location  and  the  destinations  within  Alberta  differ  significantly  by  purpose  of 
trip. 

For  example,  as  many  as  74%  of  business  parties  have  no  destination  beyond 
Alberta  and,  within  the  province,  are  most  commonly  journeying  to  Calgary 
(35%)  or  Edmonton  (23%). 

In  contrast,  the  majority  (64%)  of  vacationing  parties  have  ultimate  destinations 
beyond  Alberta  — 34%  outside  Canada  and  20%  British  Columbia  (including 
the  Territories).  This  is  an  interesting  situation  from  a marketing  point  of 
view  — to  persuade  those  carrying  on  to  other  destinations  to  spend  more 
time  within  Alberta.  Currently,  35%  are  simply  "passing  through",  while 
65%  of  vacationing  parties  are  making  the  province  a significant  stop  (i.e. 
they  indicated  a main  destination  within  the  province). 
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TABLE  6 


DESTINATION  — BUSINESS 

VERSUS 

NON-BUSINESS 

TRIPS 

WINTER  SEASON  (1978/79) 

Non-Business 

Total 

Business 

Total 

Vacation 

Farthest  Place  From 
Home  Visited  On  Trip 

% 

% 

% 

% 

Alberta 

63 

74 

57 

36 

Outside  Alberta 

37 

26 

43 

B.C. /Territories 

16 

13 

17 

20 

Saskatchewan 

4 

3 

4 

4 

Other  provinces 

4 

4 

5 

6 

Outside  Canada 

13 

6 

17 

@ 

Main  Destination  in  Alberta 

Calgary 

® 

35 

20 

22 

Edmonton 

© 

23 

19 

12 

Banff/Lake  Louise 

4 

3 

5 

10 

Jasper 

2 

1 

3 

6 

All  other  locations  in  Alberta 

26 

24 

27 

15 

None,  passing  through 

22 

14 

26 

© 
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D.  MODE  OF  TRANSPORT 


7.  Mode  — Winter  Season/Summer  Season 

Air  travel  and  consequently  the  ports  of  Calgary  and  Edmonton  are  clearly 
more  significant  during  the  fall,  winter  and  spring  than  during  the  summer. 
During  the  Winter  Season,  as  many  as  42%  of  household  parties  left  the 
province  by  air.  During  the  summer  of  1976  only  12%  left  by  air.  In  that 
year  the  dominant  mode  was  the  private  vehicle,  accounting  for  80%  of  all 
exiting  parties.  In  1978/79  between  November  15  and  April  15,  only  48% 
of  all  parties  left  the  province  by  highway. 

In  both  years  and  seasons,  bus  and  train  travel  accounts  for  no  more  than  10% 
collectively. 

Undoubtedly  there  has  been  a general  shift  in  modal  behaviour  between  1976 
and  1979,  but  it  is  quite  possible  that  much  of  the  difference  is  due  to 
seasonal  factors. 
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TABLE  7 


MODE  — WINTER  SEASON/SUMMER  SEASON 


WINTER  SEASON  (1978/79)  SUMMER  SEASON  (1976)* 


% 

% 

Highway  vehicle 

48 

® 

Airline 

© 

12 

Bus 

5 

6 

Train 

5 

2 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 
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8. 


Mode  — Business  Versus  Non-Business  Trips 


As  might  be  expected,  the  majority  of  business  parties  are  travelling  by 
airline  (56%),  but  air  travel  is  also  relatively  common  for  non-business 
parties  as  well  (36%). 

Half  of  non-business  parties  (54%)  travel  by  car  or  other  private  vehicle, 
while  6%  prefer  bus  and  the  remaining  4%  train. 
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TABLE  8 


MODE  — 

BUSINESS  VERSUS 

NON-BUSINESS 

WINTER  SEASON  (1978/79) 

Non- 

■Business 

Total 

Business 

Total 

Vacation 

% 

% 

% 

% 

Highway  vehicle 

48 

35 

0 

52 

Airline 

42 

0 

0 

35 

Bus 

5 

1 

6 

7 

Train 

5 

8 

4 

6 
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E. 


REASONS  FOR  TRAVEL/ACTIVITIES 


9.  Reasons  For  Travel 

As  discussed  earlier,  1 in  3 parties  visit  Alberta  between  November  and  April 
primarily  for  business  reasons.  Among  the  remaining  two-thirds,  27%  are 
travelling  on  a personal  or  family  affair,  24%  on  vacation,  another  8%  for 
personal  business  and  the  remaining  7%  for  other  reasons. 
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TABLE  9 


PRIMARY  REASON  FOR  TRAVEL 


Business 

Commuting  to  work 
Other  business 

Non-Business 

Personal  or  family  affairs 
Vacation 
Personal  business 
Other  reason 


WINTER  SEASON  (1978/79) 

% 
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10. 


Primary  Reason  Versus  All  Reasons  For  Travel 


Parties  visiting  Alberta  during  the  Winter  Season  have  a fairly  singular  purpose 
in  mind  for  travelling  to  the  province.  Only  a minority  of  household  parties 
indicate  a combination  of  reasons  for  visiting  Alberta. 

For  example,  34%  claim  that  their  primary  reason  is  business  related,  while 
virtually  the  same  proportion  (36%)  have  business  as  a primary  or  secondary 
reason  for  travel. 
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TABLE  10 


PRIMARY  VERSUS  ALL  REASONS 


Business 

Commuting  to  work 
Other  business 


WINTER  SEASON  (1978/79) 
Primary  ATI 

Reasons  Reasons 


% 


Non-Business 


Personal  or  family  affairs 

27 

Vacation 

24 

Personal  business 

8 

Other  reason 

7 

30 

28 


-76 


9 

9 
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11. 


Activities  In  Alberta  — Winter  Season/Summer  Season 


Table  11  provides  details  on  the  activities  of  Winter  Season  parties  and 
Summer  Season  parties  and  reveals  marked  differences. 

For  instance,  reflecting  Table  9,  business  travel  is  clearly  more  dominant  in 
the  1978/79  Winter  Season  than  in  the  summer  of  1976. 

Among  the  non-business  segment,  the  Winter  Season  tends  to  attract  those  visiting 
friends  and  relatives  (47%),  while  shopping  is  a very  popular  activity  (to  36%). 
During  the  summer,  in  1976,  a variety  of  outdoor  activities  dominated  the 
non-business  segment  along  with  sightseeing  away  from  cities  (31%)  and  attending 
special  events  or  attractions  (20%).  During  the  summer,  shopping  was  a far 
less  common  activity  (to  14%)  as  was  visiting  friends  or  relatives  (29%). 

Relating  these  activities  to  earlier  data  indicating  a high  proportion  destined 
to  Calgary  and  Edmonton  confirms  a far  greater  indoor  and  urban  orientation 
to  travel  during  the  winter  months  than  in  the  summer  period. 
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TABLE  11 


ACTIVITIES  IN  ALBERTA  — WINTER  SEASQN/SUMMER  SEASON 

WINTER  SEASON  SUMMER  SEASON 

(1978/79)  (1976)* 


% 

% 

Visiting  friends  or  relatives 

@ 

29 

Personal  or  family  affairs 

20 

13 

Business 

© 

11 

Conventions  or  conferences 

© 

1 

Shopping 

® 

14 

Sightseeing  in  cities  and  towns 

19 

24 

Sightseeing  away  from  cities 

15 

® 

Attending  special  events  or  attractions 

8 

Downhill  skiing 

7“ 

Cross-country  skiing 

3 

-17** 

Snowmobiling 

1 

Other  outdoor  activities 

6_ 

Other  activities 

10 

7 

None,  passing  through 

11 

16 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 

**  May  includes  multiple  mentions 


- 24  - 


12. 


Activities  — Business  Versus  Non -Business 


A minority  of  business  parties  find  time  to  participate  in  outdoor 
activities  while  in  the  province  — 7%  skiing.  This  suggests  perhaps  an 
opportunity  to  encourage  business  travellers  to  extend  their  trip  by  one  or 
two  days  to  enjoy  the  benefits  of  Alberta  winter  sports. 

Shopping  is  a major  activity  for  non-business  visitors  as  is  visiting  friends  or 
relatives  (59%). 

The  importance  of  friends  and  relatives  as  a motivator  for  travel  in  Canada 
has  revealed  itself  in  many  past  research  studies  and  surfaces  once  again  here. 
Even  with  those  travelling  for  "vacation"  reasons,  as  many  as  51%  are  visiting 
friends  or  relatives.  Clearly,  the  VFR  connection  must  be  considered  in  develop- 
ing promotional  programs  to  attract  vacationers. 

Winter  vacationers  are  also  reasonably  active.  Close  to  1 in  3 participate  in 
an  outdoor  activity  — for  example  19%  in  downhill  skiing  and  6%  cross-country 
skiing . 
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TABLE  12 


ACTIVITIES  — BUSINESS  VERSUS  NON-BUSINESS 

WINTER  SEASON  (1978/79) 


Total 

Business 

Non-Business 
Total  Vacation 

% 

% 

% % 

Visiting  friends  or  relatives 

47 

28 

59 

© 

Personal  or  family  affairs 

20 

7 

28 

14 

Business 

37 

0 

13 

9 

Conventions  or  conferences 

7 

17 

2 

1 

Shopping 

36 

22 

0 

35 

Sightseeing  in  cities  and  towns 

19 

13 

22 

27 

Sightseeing  away  from  cities 

15 

8 

20 

26 

Attending  special  events  or  attractions 

8 

5 

11 

6 

Downhill  skiing 

7 

5 

8 

19 

Cross-country  skiing 

3 

2 

3 

6 

Snowmobiling 

1 

1 

2 

2 

Other  outdoor  activities 

6 

4 

7 

8 

Other  activities 

10 

6 

12 

12 

None,  passing  through 

11 

7 

14 

22 
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13. 


Activities  — Same  Day  Versus  Overnighi-  Visitors 


Day  visitors  do  not  have  a consistent  pattern  in  their  Alberta  activities. 
Approximately  3 out  of  10  (29%)  are  passing  through,  3 in  10  (35%) 
conducting  business,  and  the  remainder  a variety  of  activiHes  including 
visiting  friends  and  relatives  (25%)  and  personal  or  family  affairs  (10%). 

The  day  visitor  represents  30%  of  all  non-resident  visitor  parties. 
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TABLE  13 


ACTIVITIES  — SAME  DAY  VERSUS  OVERNIGHT 


Visiting  friends  or  relatives 
Personal  or  family  affairs 

Business 

Conventions  or  conferences 


NIGHTS 

IN  ALBERTA 

Same  Day 

One  or  More 

% 

% 

25 

56 

10 

24 

32 

39 

3 

9 

Shopping 


25  41 


Sightseeing  in  cities  and  towns  4 

Sightseeing  away  from  cities  6 

Attending  special  events  or  attractions  5 


25 

19 

10 


Downhill  skiing 
Cross-country  skiing 
Snowmobiling 
Other  outdoor  activities 


1 

* 

1 

2 


9 

4 

2 

7 


Other  activities 
None,  passing  through 


3 13 

29  4 
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F. 


DURATION  IN  ALBERTA 


14.  Duration  — Winter  Season/Summer  Season 


A considerably  larger  proportion  of  parties  visiting  Alberta  during  the  Winter 
Season  are  doing  so  only  for  the  day  than  was  the  case  during  the  summer  of 
1976.  Day  visitors  during  the  November  to  April  period  in  1978/79  account 
for  30%  of  parties,  compared  with  half  that  level  (14%)  between  July  and 
September,  1976. 

However,  the  median  length  of  stay  between  the  two  seasons  is  relatively 
close.  During  the  Winter  Season  in  1978/79  the  median  duration  in  Alberta 
was  about  2 nights,  as  was  the  Summer  Season,  1976. 

A number  of  visitors  staying  10  nights  or  more  in  1978/79  reported  relatively 
lengthy  stays  which  serves  to  bring  the  average  stay  per  party  to  7.5  nights, 
considerably  above  the  5.1  night  average  in  1976.  (Note:  any  stay  of  12 
months  or  more  in  this  survey  was  discarded  and  deemed  a non-visitor.) 
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TABLE  14 


DURATION  — WINTER  SEASON/SUMMER  SEASON 


WINTER  SEASON 
(1978/79) 


SUMMER  SEASON 
(1976)* 


% % 

Duration 


No  nights 

14 

1 to  2 nights 

31 

81 

35 

- 76 

3 to  5 nights 

20. 

27_ 

6 to  9 nights 

8 

13 

10  nights  and  more 

II 

11 

Average  per  party 

7 .5  nights 

5.1  nights 

Median  (approx.) 

2 nights 

2 nights 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 
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15. 


Duration  — Business  Versus  Non-Business 


The  business  traveller  and  the  non-business  traveller  have  very  similar  lengths 
of  stay  in  Alberta.  During  the  November  to  April  period,  business  parties 
remained  in  Alberta  an  average  8.0  nights,  compared  with  7.3  nights  for  the 
non-business  traveller.  The  vacation  party  remained  6.9  nights,  not  that 
unusual . 

Again,  in  spite  of  the  average,  most  parties  whether  business  or  non-business 
remain  in  Alberta  for  5 nights  or  less.  In  fact,  close  to  6 in  10  stay  no 
longer  than  2 nights. 
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TABLE  15 


DURATION  — BUSINESS  VERSUS  NON-BUSINESS 


NON-BUSINESS 

TOTAL  BUSINESS  Total  Vacation 


% 

% 

% 

% 

Duration 

No  nights 

® 

25 

32 

31 

1 to  2 nights 

31 

-81  33 

-83  29 

-78  33 

3 to  5 nights 

20 

25 

I7_ 

I6_^ 

6 to  9 nights 

8 

4 

10 

9 

10  nights  and  more 

11 

11 

11 

11 

Average  per  party  7.5 nights  8.0  nights  7.3  nights  6.9  nights 
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16. 


Share  Of  Nights  By  Region 


Respondents  were  asked  the  number  of  nights  spent  in  each  particular  zone  or 
region  and  Table  16  illustrates  the  share  of  nights  enjoyed  by  each. 

Clearly,  Calgary  and  District  and  Edmonton  are  both  attracting  the  majority  of 
nights  in  the  province  (34%  and  36%,  or  70%  of  party  nights  in  total). 

Although  Calgary  atfracts  only  marginally  more  business  parties  than  does 
Edmonton  (35%  versus  23%  as  noted  in  Section  6)  the  share  of  nights  enjoyed 
by  Calgary  is  considerably  greater  than  that  of  Edmonton.  As  many  as  45% 
of  all  party  nights  by  business  travellers  were  spent  in  Calgary  and  District, 
compared  with  only  15%  in  Edmonton.  This,  of  course,  is  due  to  a longer 
length  of  stay  among  businessmen  visiting  Calgary  (9.7  nights  in  the  area) 
than  those  visiting  Edmonton  (4.2  nights  in  Edmonton). 

Edmonton  obtains  many  of  it's  party  nights  from  the  non-business  segment. 
Specifically,  among  non-business  parties  as  many  as  53%  of  party  nights  are 
spent  in  Edmonton,  compared  with  only  25%  in  Calgary  and  District. 
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TABLE  16 


SHARE  OF  NIGHTS  BY  REGION 


NON-BUSINESS 

TOTAL 

BUSINESS 

Total  Vacation 

Share  of  Nights 
By  Region 

% 

% 

% 

% 

Calgary  and  district 

© 

© 

25 

27 

Edmonton 

0 

15 

® 

® 

Banff 

8 

14 

4 

9 

Jasper 

2 

1 

3 

9 

Northern  District 

7 

11 

3 

3 

Central  District 

8 

13 

4 

3 

Southern  District 

5 

1 

8 

9 
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G. 


ACCOMMODATION  IN  ALBERTA 


17.  Accommodation  — Winter  Season/Summer  Season 

Again  reflecting  purpose  of  travel  and  destination,  the  Winter  Season  visitor 
in  the  1978/79  period  is  far  more  inclined  toward  homes  of  friends  and 
relatives  (48%)  and  hotels  (37%)  than  was  the  party  travelling  during  the 
Summer  Season  in  1976.  In  that  season  and  year,  38%  stayed  in  homes  of 
friends  and  relatives  and  only  13%  in  hotels. 

More  common  in  the  summer  of  1976  was  staying  in  motels  (27%)  and  in 
campgrounds  and  trailer  parks  (34%). 
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TABLE  17 


ACCOMMODATION  — WINTER  SEASQN/SUAAMER  SEASON 


Percent  Among  Parties  Staying  Overnight 

WINTER  SEASON  SUMMER  SEASON 

(1978/79)  (1976)* 


% 


% 


Types  Used 

Home  of  friend  or  relative 
Hotels  (3^ 

Motels  17 

Campgrounds/trailer  parks  1 

Lodges,  Cabins,  Tourist  Homes  1 

Other  6 


38 

13 


4 

3 


* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 


- 36  - 


® ® 


18. 


Accommodation  By  Region 


Table  18  illustrates  the  types  of  accommodation  used  in  Alberta  by  parties 
which  spent  one  or  more  nights  in  various  regions.  It  should  be  remembered, 
of  course,  in  interpreting  the  table  that  the  types  used  do  not  necessarily 
reflect  the  types  used  within  that  particular  region  but  represent  types  used 
anywhere  in  the  province  by  those  staying  overnight  in  a particular  region. 

Accommodation  in  Calgary  and  Edmonton  is  most  often  hotels  and  secondarily 
the  homes  of  friends  or  relatives. 

In  the  South  and  other  regions  of  Alberta,  excluding  the  national  parks,  the 
motel  tends  to  replace  the  hotel  for  a large  portion  of  visitors.  Interestingly, 
the  majority  of  travellers  to  these  regions  stay  in  the  homes  of  friends  or 
relatives  (approximately  5 to  6 out  of  10). 

Campgrounds,  trailer  parks,  lodges,  cabins  and  tourist  homes  are  relatively 
insignificant  as  places  of  accommodation  with  the  exception  of  the  national 
parks.  In  the  parks,  they  represent  12%  collectively. 
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TABLE  18 


ACCOMMODATION  BY  REGION 


Areas  Visited  One  or  More  Nights  During 
Winter  Season  (1978/79)  (Selected  Regions) 


Total 

Calgary 

Edmonton 

Banff/ 

Jasper 

South *  ** 

Other 

Types  Used 

% 

% 

% 

% 

% 

% 

Home  of  friend  or 

relative 

48 

39 

43 

43 

56 

54 

Hotels 

37 

0 

@ 

46 

22 

Motels 

11 

9 

9 

0 

0 

0 

Campground/ trai  ler 

parks 

1 

* 

- 

6 

1 

3 

Lodges,  Cabins, 

Tourist  Homes 

2 

1 

1 

6 

- 

2 

Other 

6 

5 

5 

9 

1 

4 

* Less  than  i of  1% 

**  Includes  Land  of  The  Big  Blue  Sky,  The  Big  Country  and  Gateway  Zone 
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H.  ATTITUDES  TOWARD  TOURIST  INDUSTRY 


19.  Accommodation 

Visitors  to  Alberta  were  asked  to  give  their  impression  of  various  elements  of 
the  tourist  industry  through  a mail-back  questionnaire.  Three  elements  relating 
to  the  accommodation  industry  are  evaluated  in  Table  19.  They  include  the 
availability  of  accommodation,  comfort  and  cleanliness,  and  relative  cost  of 
accommodation. 

In  terms  of  availability,  virtually  no  one  perceives  a problem.  Only  3%  of 
visiting  parties  might  recommend  to  others  that  they  hesitate  when  considering 
Alberta  due  to  accommodation  availability.  This  opinion,  of  course  may  well 
be  different  during  the  Summer  Season.  However,  during  the  Winter  Season 
the  feeling  is  consistent  among  visitors  to  each  region  in  the  province. 

Visitors  typically  perceive  no  problem  with  comfort  and  cleanliness,  with  the 
exception  of  those  who  stayed  at  least  one  night  in  the  Central  District.  1 in 
4 visitors  to  this  area  "probably  would  not  recommend"  accommodation  for 
comfort  and  cleanliness  — which  contributes  to  the  collective  rating  among 
visitors  to  other  districts  shown  in  Table  19.  (The  Central  District  in  this 
survey  is  comprised  of  Evergreen  Zone,  Battle  River,  and  Land  of  David 
Thompson . ) 

Visitors  to  Alberta  are  somewhat  more  hesitant  in  advising  visitors  that  cost  of 
accommodation  is  relatively  good.  In  total,  12%  probably  would  not  recommend 
Alberta  accommodation  if  cost  were  a key  factor.  However,  the  majority 
(63%)  of  parties  would  not  recommend  against  visiting  Alberta  on  this  issue. 
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TABLE  19 


ATTITUDE  TOWARD  ACCOMMODATION 


Areas  Visited  One  or  More  Nights  During 
Winter  Season  (197d/79)  (Selected  Regions) 

Banff/ 

Total  Calgary  Edmonton  Jasper  South  Other 


% 

% 

% 

% 

% 

% 

Availability 

Definitely  recommend 
Probably  recommend 

46^ 
35  J 

52“ 

35 

-87 

52“ 

36 

-88 

52" 

41 

-93 

59- 

30 

-89 

38' 

45 

-83 

Probably  not  recommend 

2' 

— 9 

3^ 

-4 

r 

- 4 

4" 

- 4 

3“ 

_ 3 

Definitely  not  recommend 

1 J 

z. 

1_ 

3_ 

■H* 

sj 

No  opinion 

16 

11 

8 

3 

8 

14 

Net  Would  Recommend 

+78 

+85 

+84 

+89 

+85 

+80 

Comfort/Cleanliness 

Definitely  recommend 

46" 

-77 

54" 

-84 

50‘ 

-85 

42' 

-89 

50] 

-90 

41  ■ 

-69 

Probably  recommend 

31 

30_ 

35 

47. 

40  J 

28 

Probably  not  recommend 

3' 

- 4 

3" 

- 4 

2' 

- 3 

2" 

-4 

* 

16" 

■<g) 

Definitely  not  recommend 

1_ 

1_ 

1_ 

2_ 

“ 

No  opinion 

19 

12 

12 

7 

9 

15 

Net  Would  Recommend 

+73 

+80 

+82 

+85 

+90 

+53 

Cost 


Definitely  recommend 
Probably  recommend 

23" 

40_ 

-63 

1 1 

-68 

26" 

40 

-^6 

23" 

50 

-73 

26" 

54 

-80 

24" 

27 

-51 

Probably  not  recommend 

8" 

-12 

10" 

-13 

ir 

-17 

13" 

-22 

5' 

-10 

10" 

-14 

Definitely  not  recommend 

4_ 

3_ 

6 . 

9^ 

5_ 

4_ 

No  opinion 

25 

19 

17 

5 

10 

36 

Net  Would  Recommend 

+51 

+55 

+49 

+51 

+70 

+37 
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20. 


Entertainment  and  Attractions 


The  availability  of  entertainment  facilities  and  the  quality  of  entertainment 
facilities  in  Alberta  is  satisfactory  to  the  majority  of  visitors  who  stated  an 
opinion.  One  exception,  however,  where  it  surfaces  as  a minor  issue  is  in 
the  Banff  and  Jasper  Parks.  Here,  20%  of  parties  are  somewhat  critical  of 
the  availability  of  entertainment  facilities  and  17%  of  the  quality  of  facilities. 

However,  visitors  to  Banff  and  Jasper  Parks  have  high  praise  on  the  variety  of 
things  to  see  and  do.  Among  visitors  to  the  other  zones,  no  real  issue  is 
apparent  on  the  variety  of  attractions  and  activities. 
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TABLE  20 


ENTERTAINMENT  AND  ATTRACTIONS 


Areas  Visited  One  or  More  Nights  During 
Winter  Season  (1978/79)  (Selected  Regions) 

Banff/ 

Total  Calgary  Edmonton  Jasper  South  Other 


Availability  of 
Entertainment  Facilities 

% 

% 

% 

% 

% 

% 

Definitely  recommend 
Probably  recommend 

23“ 

28. 

-51 

21“ 

33. 

-54 

32 

25. 

-57 

24- 

32. 

-56 

22 

29_ 

- 51 

22" 

38. 

-60 

Probably  not  recommend 
Definitely  not  recommend 

7' 

1^ 

- 8 

5' 

2_ 

- 7 

ir 

2 

-13 

17" 

3^ 

5' 

1. 

- 6 

8' 

3. 

-11 

No  opinion 

41 

39 

30 

24 

43 

29 

Net  Would  Recommend 

+43 

+47 

+44 

+36 

+45 

+49 

Quality  of  Entertainment 
Facilities 

Definitely  recommend 

17 

-51 

-52 

2f 

-56 

15* 

-55 

12 

-53 

14 

-52 

Probably  recommend 

34 

36. 

35. 

40. 

4L 

38. 

Probably  not  recommend 

5" 

- 6 

6 

-7 

7 

-8 

16 

€) 

3 

- 3 

8~ 

-12 

Definitely  not  recommend 

1 

1 

1 

1_ 

- 

4 

No  opinion 

43 

41 

36 

28 

44 

36 

Net  Would  Recommend 

+45 

+45 

+48 

+38 

+50 

+40 

Variety  of  Things  To  See 
and  Do 


Definitely  recommend 
Probably  recommend 

39“ 

32 

-71 

Csl  lO 
CO 

32 

38 

to  Ol 
4a-  CN 
1 J 

-90 

37 

36 

-73 

46 

22 

“68 

Probably  not  recommend 

r 

*1-6 

101 

h> 

7“ 

_ 7 

3“ 

— q 

f 

— 9 

Definitely  not  recommend 

* 

0 

ij 

* 

/ 

o 

I 

No  opinion 

24 

17 

19 

3 

24 

23 

Net  Would  Recommend 

+66 

+71 

+59 

+83 

+70 

+59 
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21. 


Other  Factors 


Four  other  elements  of  the  tourist  industry  evaluated  were  cost  of  eating  in 
restaurants,  quality  of  service  generally,  the  availability  and  the  quality  of 
sporting  and  recreational  facilities. 

As  many  as  71%  would  not  have  unfavourable  comments  about  the  cost  of 
eating  in  restaurants.  However,  a small  but  significant  minority  of  14%  are 
critical.  This  is  especially  the  case  in  the  national  parks  and  to  a slightly 
lesser  extent  in  Edmonton  and  the  central  and  northern  districts. 

The  quality  of  service  in  hotels,  motels,  restaurants  and  service  stations  is 
also  generally  well  regorded,  but  a small  minority  visiting  Edmonton  and 
the  northern  and  central  districts  are  somewhat  critical. 

Virtually  no  one  who  has  an  opinion  is  critical  of  the  sporting  and  recreational 
facilities  in  Alberta  — their  availability  or  quality.  Actually,  these  factors 
are  most  relevant  in  Banff  and  Jasper  and  the  support  among  visitors  to  those 
areas  is  overwhelming. 
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TABLE  21 


OTHER  FACTORS 


Areas  Visited  One  or  More  Nights  During 


Winter  Season  (1973/79) 

(Selec ted 

Regions) 

Total  Calgary  Edmonton 

Banff/ 

Jasper 

South 

Other 

% 

% 

% 

% 

% 

% 

Cost  of  Eating  In  Restaurants 

Definitely  recommend 

71 

21|t7 

20|68 

22]  80 

I?l66 

Probably  recommend 

521 

561 

52J 

4al 

5SJ 

51  J 

Probably  not  recommend 
Definitely  not  recommend 

10- 

4 

14 

'0]l3 

’ll® 

Ti® 

t]io 

No  opinion 

15 

10 

10 

6 

10 

16 

Net  Would  Recommend 

+57 

© 

+52 

+42 

+48 

Quality  of  Service  (hotels, 
motels,  restaurants,  service 
stations) 

Definitely  recommend 

33] 

139 

32178 

i?]88 

39]  70 

Probably  recommend 

44 

481 

46 1® 

53  1“ 

34J 

Probably  not  recommend 
Definitely  not  recommend 

6 

2 

1 8 

No  opinion 

15 

5 

10 

6 

6 

15 

1 Net  Would  Recommend 

+tS9 

+83 

+66 

+76 

+82 

+55 

Availability  of  Sporting  and 
Recreational  Facilities 

Definitely  recommend 

31] 

54 

2^159 

33I57 

^^l85 

25  ] 49 
24 

?1|45 

Probably  recommend 

231 

25 

19]'' 

23]°^ 

19| 

Probably  not  recommend 

2 

I9 

219 

5 

3]  . 

3]  2 

^l6 

Definitely  not  recommend 

★ 

* J 2 

iJ  ^ 

J 3 

-1  ^ 

No  opinion 

43 

39 

38 

12 

49 

49 

Net  Would  Recommend 

+52 

+57 

+52 

© 

+47 

+39 

Quality  of  Sporting  and 
Recreational  Facilities 

Definitely  recommend 

26' 

[50 

24] 

23]  45 

Probably  recommend 

24. 

Probably  not  recommend 

3' 

u 

2 2 

SI3 

2]  3 

Definitely  not  recommend 

•k 

* 1 ^ 

1 J 

- J 

_ J 

iJ 

No  opinion 

47 

45 

40 

13 

51 

52 

Net  Would  Recommend 

+47 

+51 

+48 



+43 

+42 

- 44  - 


I. 


EXPENDITURES  IN  ALBERTA 


22.  Expenditures  By  Purpose/Duration 

Business  travellers  spend  considerably  more  in  the  province  per  trip  and  per 
night  than  do  non-business  travellers.  Relative  to  the  average  party  expenditure 
of  $265,  business  parties  spend  $398,  or  $50  per  party  per  night. 

In  contrast,  non-business  parties  spend  only  $209  per  trip,  or  $25  per  day  per 
party  (half  the  level  of  the  business  traveller). 

In  terms  of  projected  expenditures,  the  business  segment  accounts  for  $119,361,000, 
virtually  identical  to  the  amount  spent  by  non-business  travellers. 

The  "vacation”  segment,  those  non-business  travellers  on  a purely  pleasure 
trip,  contribute  $47, 513,000,  a significant  20%  to  provincial  revenue. 

The  day  visit  party  spends  an  average  of  $41  per  day  while  the  overnight 
visiting  party  averages  a close  $35  per  day.  However,  the  total  contribution 
of  the  day  visitor  is  only  $10, 505, 000  or  4%  of  non-resident  visitor  expenditures. 

Those  travelling  by  public  carrier  spend  considerably  more  per  trip  within 
Alberta  than  do  motorists.  The  party  travelling  by  air,  for  instance,  spends 
$338  per  trip  compared  with  $193  by  driving  parties.  This  helps  to  explain 
the  considerably  higher  average  party  expenditure  during  the  Winter  Season 
compared  with  the  1976  Summer  Season  ($265  vs.  $149),  given  the  much  higher 
proportion  of  air  visitors  during  the  winter.  Train  and  bus  travelling  parties 
also  have  relatively  high  trip  expenditures,  but  the  low  per  night  figures 
indicate  that  these  are  due  largely  to  a longer  length  of  stay  in  the  province. 
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TABLE  22 


EXPENDITURES  BY  PURPOSE/DURATIQN 


Primary  Purpose 

Average 
Expenditure 
Per  Party  * 
$ 

Per  Party 
Per  Night 
$ 

Projected 

Expenditure 

$ 

Business 

398 

50 

119,361,000 

Non-Business 

209 

25 

119,639,000 

Personal  or  family  affair 

213 

31 

50,058,000 

Vacation 

234 

35 

47,513,000 

Personal  business 

151 

47 

10,004,000 

Other 

192 

13 

12,064,000 

Duration 

Same  day 

41 

41 

10,505,000 

Overnight  or  longer 

380 

35 

228,495,000 

Mode 

Highway 

193 

35 

79,826,000 

Air 

338 

43 

123,802,000 

Train 

465 

25 

21,271,000 

Bus 

359 

27 

14,101,000 

* Represents  an  average  of  persona!  exit  port  response  and  mailback  response 
to  expenditure  question. 
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23. 


Expenditure  Breakdown  And  Projections 


Table  23  illustrates  the  expenditure  breakdown  for  the  average  travel  part/. 
Accommodation  is  clearly  the  largest  single  expenditure,  accounting  for  an 
average  of  $71  out  of  the  total  party  expenditure  in  Alberta  of  $265,  or 
27%.  In  projected  terms  the  accommodation  industry  earned  $64,034,000 
from  visitors  to  the  province  between  November  15  and  April  15,  1979. 

Restaurants  and  hotels  earned  $51,408,000  through  their  restaurants  and  lounges 
during  that  same  period,  or  22%  of  all  visitor  expenditures. 

Transportation-f elated  expenditures  amount  to  16%  or  $43  out  of  $265  total 
expenditure  per  party.  The  majority  of  this,  or  $25,  is  for  automobile  gas 
and  oil  with  another  $4  for  maintenance  and  repairs.  The  remaining  $14 
relates  to  transportation  costs  expended  within  Alberta  other  than  auto  costs. 

Recreation  and  entertainment  is  reported  at  $30  per  party  — or  approximately 
27  million  dollars  over  the  five  month  survey  period. 

The  retail  sector  of  the  Alberta  economy  also  benefits  considerably  from  out- 
of-province  visitors.  Close  to  $18,000,000  was  spent  on  groceries  and  beverages 
bought  in  stores.  An  additional  $39,682,000  was  spent  on  all  other  goods  and 
services,  many  of  which  would  relate  to  the  retail  sector. 
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TABLE  23 


EXPENDITURE  BREAKDOWN  AND  PROJECTIONS 


Type  of  Expenditure 


Average 
Expenditure 
Per  Party 


Projected  Expenditure 
% 


Meals  and  refreshments 
bought  in  restaurants  and  hotels 

57 

51,408,000 

Groceries  and  beverages 
bought  in  stores 

20 

18,038,000 

Accommodation 

71 

64,034,000 

Automobile  gas  and  oil 

25 

22,547,000 

Automobile  maintenance 
and  repair 

4 

3,608,000 

Transportation  costs  within 
Alberta  other  than  auto  costs 

14 

12,626,000 

Recreation  and  entertainment 

30 

27,057,000 

All  other  goods  and 
services 

44 

39,682,000 

TOTAL 

$265 

$239,000,000 
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24. 


Expenditure  Breakdown  — Winter  Season/Summer  Season 


It  is  not  surprising,  given  the  different  composition  of  Winter  Season  trips 
from  Summer  Season  trips  as  recorded  in  1976,  that  expenditure  patterns  are 
considerably  different.  For  instance,  accommodation  is  a significantly  larger 
expenditure  factor  during  the  Winter  Season  than  during  the  summer  months. 
This,  in  part,  would  relate  to  the  different  accommodation  mix  — for  instance, 
the  relatively  inexpensive  forms  of  lodging  such  as  camping  and  trailering  are 
considerably  more  popular  during  the  summer  than  in  the  winter  season  period, 
when  hotel  accommodation  is  more  prominent. 

Related  to  the  different  mode  mix,  the  Summer  Season  registers  a total  of  22% 
of  the  average  party's  expenditure  for  auto-related  expenses,  compared  with 
only  11%  during  the  Winter  Season. 
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TABLE  24 


EXPENDITURE  BREAKDOWN  — WINTER  SEASON/SUMMER  SEASON 


Average  Expenditure  Per  Party 

WINTER  SEASON  (1978/79)  SUMMER  SEASON  (1976)* 

% % 

Type  of  Expenditure 


Meals  and  refreshments 


bought  in  restaurants  and  hotels 

21 

25 

Groceries  and  beverages 

bought  in  stores 

8 

11 

Accommodation 

0 

19 

Automobile  gas  and  oil 

9~ 

19 

Automobile  maintenance 

-11 

-22 

and  repair 

2 

3 

Transportation  costs  v/ithin 

Alberta  other  than  auto  costs 

5 

2 

Recreation  and  entertainment 

11 

9 

All  other  goods  and 

services 

17 

14 

TOTAL 

100%  100% 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  — VOLUME  II 
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25. 


Expenditure  By  Region 

The  survey  determined  each  visitor's  spending  by  region  and  the  resultant 
projections  are  provided  In  Table  25, 

Visitors  spent  a total  of  $88,430,000  In  Calgary  and  District  or  37%  of  the 
total  spending  In  Alberta,  representing  the  largest  share  among  the  regions. 

Edmonton  ranked  second,  receiving  27%  or  $64,530,000.  The  natbnal  parks 
collectively  reached  13%  or  $31,070,000, 

The  Northern  District,  Including  the  four  zones  north  of  Edmonton,  had 
visitor  receipts  of  $21,510,000  from  out-of-province  visitors  while  the  Southern 
District,  including  the  Big  Country,  Land  Of  The  Big  Blue  Sky,  and  Gateway 
Zone,  attained  a spending  level  of  $23,900,000,  The  Central  District,  including 
Evergreen  Zone,  Land  of  David  Thompson  and  Battle  River  had  receipts  of  $9,560,000 
or  4%  between  November  15,  1978  and  April  15,  1979, 
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TABLE  25 


EXPENDITURE  BY  REGION 


WINTER  SEASON  (1978/79) 
Projected  Expenditure 


jion  of  Expenditure 

% 

$ 

Calgary  and  district 

37 

88,430,000 

Edmonton 

27 

64,530,000 

Banff 

n 

26,290,000 

Jasper 

2 

4,780,000 

Northern  District 

9 

21,510,000 

Central  District 

4 

9,560,000 

Southern  District 

10 

23  ,900 ,000 

TOTAL 

100% 

$239,000,000 
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J. 


VISITOR  PROFILE 


26.  Party  Size  — Business  Versus  Non-Business 

During  the  Winter  Season,  the  average  travel  party  consisted  of  2.1  individuals 
and  1.5  households.  Through  simple  division  this  indicates  an  average  house- 
hold party  size  of  1.4  persons  — the  basis  of  this  analysis. 
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TABLE  26 


PARTY  SIZE 

Average 


A.  Travel  party  size  2.1  persons 

B.  Number  of  different 

households  In  party  1.5  households 

C.  Household  party  size  1.4  persons 
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27. 


Education  — Winter  Season/Summer  Season 


The  "winter "visitor  is  quite  well  educated  — as  many  as  55%  have  taken 
formal  training  beyond  high  school. 

During  the  summer  of  1976,  just  under  half  (46%)  had  gone  beyond  high  school. 
The  slightly  higher  educational  level  of  Winter  Season  visitors  appears  to  be  a 
function  of  the  higher  proportion  of  business  travellers.  (See  Volume  III.) 
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TABLE  27 


EDUCATION  — WINTER  SEASON/SUMMER  SEASON 


WINTER  SEASON  (1978/79)  SUMMER  SEASON  (1976)* 


Education  of  Chief 
Wage  Earner 

% 

% 

Grade  school  or  less 

4 

12 

Some  High  School 

17 

17 

High  School  Graduate 

14 

21 

Vocational/Technical  School 

18" 

10 

Some  university 

10 

“55  11 

University  graduate 

27 

25 

Not  Stated 

10 

4 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  ~ VOLUME  II 
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28. 


Sex  and  Age  Breakdown  — Winter  Season/Summer  Season 


In  both  the  Winter  Season  of  1978/79  and  the  Summer  Season  of  1976  there 
were  slightly  more  males  visiting  the  province  than  females. 

However/  the  Winter  Season  visitor  tends  to  be  more  often  a younger  adult 
(20  to  49  years  of  age  — 61%,  compared  with  51%  during  the  Summer  Season). 

The  Summer  Season  visitor  mix,  on  the  other  hand,  tends  to  include  many  more 
children  15  years  of  age  and  under  (22%  versus  12%),  not  unexpected. 
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TABLE  28 


SEX  AND  AGE  BREAKDOWN 

— WINTER  SEASON/SUMMER  SEASON 

PROFILE  OF  VISITORS 

WINTER  SEASON 
(1978/79) 

SUMMER  SEASON 
(1976)* 

% 

% 

Sex 

Male 

57 

53 

Female 

43 

47 

Age 

Adults 

50  years  and  over 

@ 

20 

20  to  49  years 

61 

51 

Children/Teens 
16  to  19  years 

5 

7 

0 to  15  years 

22 

* SOURCE:  1976  ALBERTA  TRAVEL  SURVEY  ~ VOLUME  II 
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29. 


Education  and  Income  — Business  Versus  Non -Business 


The  educational  level  and  income  level  of  business  travellers  is  considerably 
greater  than  for  non-business  travellers  visiting  the  province.  Specifically, 
among  business  parties  43%  have  household  incomes  of  $30,000  and  over  and 
68%  are  from  households  where  the  chief  wage  earner  has  gone  beyond  high 
school . 

In  contrast,  19%  of  non-business  parties  have  household  incomes  of  $30,000 
and  over  and  fewer  (48%)  chief  wage  earners  have  taken  formal  education 
beyond  high  school . 
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TABLE  29 


EDUCATION  AND  INCOME 

— BUSINESS  VERSUS 

NON-BUSINESS 

WINTER  SEASON  (1978/79) 

TOTAL 

BUSINESS 

NON- 

Total 

BUSINESS 

Vacation 

Education  of  Chief 
Wage  Earner 

% 

% 

% 

% 

Grade  school  or  less 

4 

3 

4 

5 

Some  High  School 

17 

13 

20 

18 

High  School  Graduate 

14 

8 

17 

17 

Some  vocaHonal/technical 
school  or 

Vocational/Technical  School 


Graduate 

18 

21 

16 

15 

Some  university 

10 

55 

12 

9 

48  12 

University  graduate 

27 

35 

22 

22 

Not  stated 

10 

8 

12 

11 

Household  Income 


Less  than  $15,000 

18 

11 

23 

30 

$15,000  to  $19,999 

15 

9 

19 

14 

$20,000  to  $29,999 

25 

28 

23 

20 

$30,000  and  over 

28 

19 

23 

Not  stated 

14 

9 

16 

13 
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30. 


Secondary  Highway  Details 


A projected  116,325  household  parties  left  Alberta  during  the  Winter  Season 
via  9 secondary  highways  not  covered  in  the  main  survey.  This  represents 
13%  of  the  901,000  parties  visiting  Alberta  during  the  November  to  April 
period. 

Most  non-resident  vehicles  on  Highways  9E,  51 E,  13E,  14E  and  28XE  have 
Saskatchewan  licence  plates  (see  Table  30),  as  might  be  expected. 

Highway  93  West  to  Radium,  B.C.  revealed  a perhaps  surprisingly  high 
proportion  of  non-resident  vehicles  from  Saskatchewan  (41%),  whereas  B.C. 
plated  vehicles  accounted  for  52%. 

(For  details  by  port  for  other  exit  points,  see  Table  49-1  Volume  III.) 
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TABLE  30 


SECONDARY  HIGHWAY  DETAILS 


Highway  Ex  if  Port 


Total 

»48S, 

Secondary 

62S, 

Highways 

#93W 

f9E 

#12E 

#I3E 

#I4E 

#28XE 

8805 

Projected  Non-resident 

Travel  Parties  (vehicles) 

89, 

173 

10,013 

15,841 

9,360 

17,160 

25,089 

9,899 

1,811* ** 

Average  Party  Size 

2. 

17 

1.97 

2.08 

1.99 

1.76 

2.03 

3.68 

2.34* 

Projected  Visitors 

193, 

100 

19,726 

32,949 

18,626 

30,202 

50,931 

36,428 

4,238 

Projected  Household 

Parties  (using  average 

highway  household  size 

of  1 .66) 

116,325 

11,883 

19,849 

11,220 

18,194 

30,681 

21,945 

2,553 

Origin 

100% 

100% 

100% 

100% 

100% 

100% 

B.C. 

0 

3 

- 

3 

2 

6 

Saskatchewan 

® 

@ 

@ 

@ 

0 

® 

N/A 

N/A 

Manitoba 

2 

18 

- 

- 

5 

4 

Other  Canada 

2 

1 

- 

- 

- 

2 

U.S. 

3 

- 

- 

_ 

7 

* Statistics  Canada 

**  Estimated 


- 62  - 


I 


mm 


.*> , 


'.'i 


- ■ 


f-  r, 


Oitrs 


1*" 


. 1 fliirtr  ton'll;,-  >'>-  -Of?-  -itl,  ^ 

■ , '■■'  ■ '■  . ' r*„V,  ' " •;  ,;^' 

: ;:/  ■vnoj  :,cspfM\. 

hWf  in  Vr' 

- rJfc  r;---' '-^  . ...  ' ^ 


r lM|WK)eV^  *r<vfip«-lj,  ♦■■■vH  - -.  ■<r.i^<*ftt.y 


^ , 


;i 


APPENDIX  A 


A.  SUMMARY  OF  DATA  WEIGHTS 


To  ensure  that  the  sample  of  completed  interviews  is  truly  representative  and 
in  order  to  provide  projections,  a series  of  weights  was  applied  to  the  raw 
data.  The  weighting  procedures  are  described  fully  in  Volume  II,  but  are 
briefly  summarized  here  in  lay  terms . 

The  weighting  procedures  differ  for  each  mode  of  transport  and  consequently 
are  discussed  separately. 

1 • Highway  Interviews 

Highway  exit  port  interviewing  was  carried  out  at  specified  time  periods 
selected  from  the  survey  universe,  defined  as  9:00  a.m.  to  4:00  p.m.  between 
November  15,  1978  and  April  15,  1979,  During  each  hour  of  interviewing, 
data  records  were  kept  of  the  total  number  of  outbound  vehicles,  total  non- 
Alberta  vehicles,  total  vehicles  interviewed,  and  number  of  households  within 
each  vehicle  surveyed. 

The  following  weights  were  subsequently  applied: 

a)  Each  hour  of  interview  was  weighted  to  reflect  its 

probability  of  being  selected  from  the  universe. 


(0 


Within  each  hour,  the  total  number  of  qualifying 
vehicles  interviewed  was  weighted  to  reflect  the 
total  qualifying  vehicles  outbound  during  that  time 
period.  This  is  necessary  because  in  some  cases 
interviewers  could  not  survey  all  qualifying  out- 
bound vehicles. 

Since  the  basic  unit  of  the  survey  is  the  house- 
hold, each  interview  is  weighted  up  to  reflect 
the  total  number  of  households  in  the  vehicle. 

Since  surveying  could  not  practically  take  place 
between  4:00  p.m.  and  9:00  a.m.,  the  data  was 
further  blown  up  to  reflect  total  traffic  exiting 
the  province  using  Department  of  Highways  traffic 
counts. 

Supplementing  the  personal  interview  at  the  port 
was  a self-administered  mail-back  questionnaire, 
with  a response  averaging  45%.  Mail  back  responses 
were  weighted  in  two  ways  — first  by  weighting  them 
up  to  represent  the  total  personal  interviews  conducted 
during  each  stint  and,  second,  after  comparison  of  the 
travel  habits  and  characteristics  of  those  mailing  back 
and  those  not  mailing  back  a questionnaire,  minor 
adjustments  were  made  to  bring  the  two  samples  in  line. 


2. 


Airport  Int-erviews 


Interviewing  was  carried  out  at  the  two  major  inter-provincial  and  international 
airports  (Calgary  International  and  Edmonton  Internation  al)  at  specific  time 
periods  between  7:00  a.m.  and  10:00  p.m,  between  November  15,  1978  and 
April  15,  1979.  During  each  hour  of  interviewing,  data  records  were  kept 
of  the  total  number  of  outbound  flights,  total  passengers  boarding  surveyed 
flights,  the  place  of  residence  of  parties  contacted  during  interviewing,  and 
the  number  of  households  within  each  party  surveyed. 

The  following  weights  were  subsequently  applied: 

a)  Each  stint  was  weighted  to  reflect  it's  probability  of 
being  selected  from  the  universe. 

b)  Within  each  stint,  the  total  number  of  qualifying 
flights  interviewed  was  weighted  to  reflect  the  total 
qualifying  flights  outbound  during  the  stint.  This 
was  necessary  because  in  a few  cases  interviewers 
could  not  survey  all  outbound  flights. 

c)  Since  not  all  non-resident  parties  could  be  surveyed 
boarding  each  surveyed  flight,  a further  weight  was 
applied  to  project  the  surveyed  non-resident  parties 
up  to  the  estimated  non-resident  parties  on  board  the 
surveyed  flight.  This  was  applied  using  the  total 
passengers  boarding  the  sampled  flights  (as  obtained 
from  each  airline)  divided  by  the  total  number  of 
parties  contacted  (resident  or  non-resident). 


d)  Since  the  basic  unit  of  the  survey  is  the  household, 
each  interview  is  weighted  up  to  reflect  the  total 
number  of  households  in  each  surveyed  party. 

e)  Since  surveying  could  not  practically  take  place 
between  10:00  p.m.  and  7:00  a.m,,  the  data  was 
further  blown  up  to  reflect  the  number  of  outbound 
flights  during  the  non-surveyed  time  of  day.  In  this 
case,  the  weight  would  be  the  total  number  of  outbound 
flights  divided  by  the  number  during  the  survey  universe. 

f)  The  identical  procedures  for  the  self-administered  mail- 
back  questionnaires  used  in  the  highway  survey  was 
applied  here. 

3.  Train  Interviews 


Trains  travelling  outside  of  Alberta  were  surveyed  in  Calgary,  Edmonton,  Banff 
and  Jasper  between  7:00  a.m.  and  10:00  p.m.  from  November  15,  1978  to 
April  15,  1979.  Data  records  were  maintained  for  weighting  purposes  and  in- 
cluded the  estimated  number  of  passengers  boarding  (this  was  supplemented  by 
figures  from  VIA  Rail),  the  total  number  of  parties  contacted,  (resident  and 
non-resident)  and  the  number  of  households  represented  by  each  non-resident 
party  surveyed . 


(iv) 


The  following  weights  were  subsequently  applied: 


a)  Instead  of  weighting  each  stint  up  to  reflect  the  total 
number  of  time  periods  in  the  study  universe,  for  greater 
accuracy,  each  train  surveyed  was  weighted  up  to  reflect 
the  proportion  of  that  numbered  train  surveyed  in  the 
universe.  All  specific  outbound  train  numbers  were  surveyed 
at  least  once.  Consequently,  the  projection  represents  the 
total  number  of  trains  during  the  five  month  period. 

b)  As  with  airport  interviewing,  a weight  was  applied  to 
reflect  the  proportion  of  passengers  contacted  (resident  or 
non-resident)  on  the  train  being  surveyed. 

c)  Since  the  basic  unit  of  the  survey  is  the  household,  each 
interview  is  weighted  up  to  reflect  the  total  number  of 
households  in  the  party. 

d)  The  mail-back  questionnaires  were  weighted  as  per  the 
highway  procedure. 

4,  Bus  Interviews 

Outbound  buses  were  interviewed  in  Calgary  and  Edmonton  between  the  hours  of 
7:00  a.m.  and  10:00  p.m.  from  November  15,  1978  to  April  15,  1979.  Again 
as  with  other  modes,  during  each  stint,  records  were  maintained  on  the  total  number 
of  qualifying  number  of  buses  departing  during  the  stint,  the  number  of  passengers 


(v) 


boarding  each  bus  surveyed,  and  the  proportion  of  passengers  contacted  from 
each  surveyed  bus,  and  the  number  of  households  in  each  party  surveyed. 

The  following  weights  were  subsequently  applied: 

a)  Each  stint  was  weighted  to  reflect  the  total  number  of 
time  periods  in  the  universe. 

b)  The  total  number  of  buses  surveyed  was  weighted  to 
reflect  the  total  number  of  buses  that  qualified  within 
each  stint. 

c)  The  interviews  were  weighted  by  the  proportion  of 
passengers  contacted  (both  resident  and  non-resident) 
out  of  the  total  passengers  boarding  the  surveyed  bus. 

d)  Since  the  basic  unit  of  the  survey  is  the  household, 
each  interview  is  weighted  to  reflect  the  total  number 
of  households  in  the  party. 

e)  Since  surveying  could  not  practically  take  place  between 
10:00  p.m.  and  7:00  a.m.,  a further  weight  was  applied 
to  reflect  the  number  of  qualifying  bus  departures  during 
that  period . 


(vi) 


f)  The  mail-back  responses  were  weighted  as  per  the 

highway  procedures. 

5 • Supplementary  Counts 

To  ascertain  the  level  of  visitation  at  secondary  highways  not  surveyed  in  the 
main  study,  a separate  count  of  vehicles  and  party  sizes  was  maintained  at 
seven  border  crossings  — six  secondary  highways  on  the  Alberta  Saskatchewan 
border.  Highway  ^93  Westbound  on  the  Alberta  British  Columbia  border.  In 
addition.  Statistics  Canada  records  were  obtained  for  non-resident  visitation  at 
secondary  U.S. /Alberta  crossings. 

This  supplementation  served  to  provide  virtually  a full  Cordon  Study. 

To  the  highway  counts,  the  following  weights  were  applied: 

a)  Each  hour  of  interviewing  was  weighted  to  reflect  the 
probability  of  it  being  selected  from  the  universe. 

b)  Within  each  hour  the  total  number  of  people  obtained 
from  the  count  was  divided  by  an  estimated  household 
party  size  figure  (derived  from  the  highway  segment  of 
the  main  survey).  This  provided  an  estimated  number  of 
household  parties. 


c) 


Since  surveying  could  not  practically  take  place  between 
4:00  p.m.  and  9:00  a.m.,  the  data  was  further  blown 
up  to  reflect  total  traffic  exiting  the  province  using 
Department  of  Highways  traffic  counts  — a procedure 
identical  to  the  highway  procedure  in  the  main  study. 
These  data,  of  course,  would  not  be  applied  to  the 
U.S.  crossing  information  since  a census  was  available 
from  Statistics  Canada  • 

Projections  indicate  that  the  secondary  highways  actually  account  for  13% 
of  household  parties  visiting  the  province  during  the  November  15  to  April  15 
season  • 


(viii) 


APPENDIX  B 


STUDY  DESIGN  SUMMARY 
1 . The  Survey  Universe 

The  survey  was  conducted  among  non-resident  visitors  to  Alberta  between 
November  15th,  1978  and  April  15th,  1979.  All  major  highway  exit  points 
and  train,  bus  and  airports  were  included  in  the  survey.  They  are  as 
follows: 

a)  Highway  locations 

• Highway  1 - West 

• Highway  2 - South 

• Highway  3 - West 

• Highway  4 - South 

• Highway  16  - West 

• Highway  1 - East 

• Highway  16  - East 


b) 


Airports 


Calgary 

Edmonton 


(ix) 


c) 


Train  StaHons 


• Calgary 

. Edmonton 

. Banff 

. Jasper 

d)  Bus  Depots 

. Calgary 

. Edmonton 

In  addition,  vehicle  counts  were  maintained  at  secondary  highway  locations 
to  provide  more  accurate  visitor  projections • These  include  the  following: 

• Highway  ^93  West 

. Highway  ^9  East 

. Highway  ^51  East 

• Highway  ^13  East 

• Highway  ^14  East 

. Highway  ^45  East 

• Highway  ^28  East 

2 . The  Questionnaire 

In  all  cases,  the  questionnaire  was  in  two  parts  — a personal  interview 
questionnaire  administered  by  a trained  interviewer  at  the  exit  point  and  a 


(x) 


self-admmisi-ered  quesHonnaire  completed  by  the  respondent.  In  addition, 
a follow-up  mailing  was  made  to  non -responders  to  the  self-ad  ministered  ques- 
tionnaire to  encourage  response.  (Names  and  home  addresses  had  been  collected 
at  the  personal  interview  stage.)  The  questionnaires  are  appended  for  reference. 

3 . Completion  Levels 

A total  of  2,564  personal  interviews  were  completed  during  the  study,  with  a 
45%  return  (1,161  questionnaires)  of  self -administered  questionnaires. 

These  levels  are  considerably  above  the  survey  forecast  of  600  to  1,400  personal 
interview  completions  and  a 20%  to  25%  mail-back  response. 

4.  Data  Adjustment 

A series  of  weighting  procedures  was  applied  to  the  data  to  ensure  it's  represent- 
ativeness and  to  provide  visitor  projections. 

A brief  description  of  the  weighting  procedure  is  appended  and  a detailed 
explanation  provided  in  Volume  II. 

5 . Data  interpretation 


The  definitions  used  in  this  study  are  similar  to  previous  Alberta  Cordon  Studies, 
but  the  reader  should  be  aware  of  the  various  terminologies. 


Visitor 


Any  person  who  enters  the  Province  of  Alberta  whose  permanent  place  of 
residence  lies  outside  the  province.  Within  this  definition  are  "day"  visitor 
and  "overnight"  visitors  — self-explanatory.  Any  "visitor"  reporting  a stay 
of  12  months  or  more  was  deemed  a "resident"  and  disqualified. 

Travel  Party 


A travel  party  is  defined  as  all  those  individuals  travelling  together  and 
participating  in  the  same  activities.  Technically,  they  represent  the  group  of 
individuals  for  which  each  respondent  is  reporting.  In  many  cases,  travel 
parties  consist  of  members  from  more  than  one  household. 

Household  Party 

The  household  party  is  the  basic  unit  of  analysis  and  is  defined  as  those  members 
of  the  same  household  who  are  travelling  together. 

Overall,  the  average  travel  party  size  was  2.1  persons,  and  contained  1.5 
households  on  average.  Each  household,  on  average,  consisted  of  1.4 
individuals  travelling  together. 

IeIe 

Travel  by  visitor  household  party  into  Alberta  regardless  of  the  purpose  for 
travelling,  distance  travelled  or  length  of  stay. 


Party  Night 


One  household  party  spending  one  night  on  a trip. 


Person  Trip 

One  person  taking  one  trip.  For  example,  3 individuals  travelling  together 
represent  3 person  trips. 
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ALBERTA  TRAVEL  SURVEY 


Serial  No  1/5 


PERSONAL  INTERVIEW 


Thank  you  for  siopping.  I'm  of . We  are 

conducting  a survey  of  tourists  to  enable  the  Alberta  Government  to  better  serve  visitors  to 
our  Province  and  I would  like  to  ask  you  a few  questions. 


Card  No.  6-1 

Interviewer  No.  7/9 

Location  10/11  

Date  17/15  

Time  16/17 


(Write  in  Interview  period 
i.e.  9:00-9:59,  10:00-10:59 
etc) 

Transport  I .D . 

1. 


Vehicle  and  Equipment 

Car/station  wagon 20-1 

Truck 2 

Truck  Camper 3 

Van 4 

Motor  Home 5 

Tent  Trailer/Travel  Trailer  6 

18/19 


Regular  airline... 
Chartered  Airline, 

Bus 

Train ...., 


Where  is  your  regular  place  of  residence? 

British  Columbia/Vukon 

Northwest  Territories 21/22  -01 

Saskatchewan 02 

Manitoba 03 

Ontario 04 

Quebec/Maritimes. 05 


U .S .'  (Spec ify  State) 


Outside  Canada  and  U .S 12 


Alberta  - IF  HIGHWAY  LOCATION 
END  INTERVIEW.  DO  NOT 
ERASE 

- IF  NOT  HIGHWAY  LOCATION 
GO  TO  Q.  2 


2.  Including  yourself,  how  many  people  are  there  in  your  travel  party  today? 

23/24  

(END  INTERVIEW.  DO  NOT  ERASE) 


3.  How  many  people  are  there  in  your  travel  party?  That  is  how  many  people 
including  yourself,  are  travelling  together  and  participating  in  the  same  activities? 

25/27  

4.  How  many  households  are  represented  in  this  party? 

28/29 


5. 


6. a) 

b) 


(IF  ONLY  ONE  HOUSEHOLD,  GO  TO  Q.  5.  IF  MORE  THAN  ONE,  IDENTIFY 
ONE  MEMBER  OF  EACH  HOUSEHOLD  AND  SELECT  FOR  INTERVIEWING  THE 
INDIVIDUAL  WHOSE  BIRTHDAY  COMES  NEXT) 

Including  yourself,  how  many  members  of  your  household  are  on  this  trip? 

30/31 


What  is  the  primary  purpose  for  this  trip?  (READ  LIST) 
What  are  the  other  purposes  of  this  trip,  if  any? 


PRIMARY 

Commuting  to  work 32-1 

Other  business 2 

Personal  business,  such  as  shopping, 

seeing  a lawyer,  doctor  or  dentist 

etc 3 

Personal  or  family  affairs,  such  as 
visiting  friends  or  relatives,  attending 
funerals  or  weddings,  etc 4 

Vacation 5 

Other  reason 6 


OTHER 

33-1 

2 

3 

4 

5 

6 


None  7 


- 2 - 


7. 


8. a) 


b) 


Whaf  was  or  v/ill  be  the  furthest  place  from 


Alberta 34-1 

British  Columbia/Yukon/ 

Northwest  Territories 2 

Saskatchewan 3 

Other  Canadian  Destinations...  4 

Destinations  Outside  Canada...  5 


home  you  visited  on  this  trip? 

- GO  TO  Q.  9 

HIGHWAYS  ONLY:  ASK  RESPONDENT 
TO  COMPLETE  QUESTIONS  9 TO  14 


GO  TO  Q.  8(a) 


Are  you  now  departing  from  home  or  returning  home? 


Departing 35-1  - GO  TO  Q.  9 

HIGHWAYS  ONLY:  ASK  RESPONDENT 
TO  COMPLETE  QUESTIONS  9 TO  14 

Returning 2 - GO  TO  Q.  8 (b) 

Did  you  pass  through  Alberta  on  your  way  to  (NAME  FURTHEST 

DESTINATION)? 

Yes....  36-1  SAY;  Would  you  answer  the  following  questions  only  for 

the  time  you  hove  spent  in  Alberta  during  this 
portion  of  your  trip,  that  Is,  while  returning  home. 


No....  2 - HIGHWAYS  ONLY:  ASK  RESPONDENT  TO  COMPLETE 

QUESTIONS  10  to  15 


9. 


10. 

n. 


12. 


What  was  the  primary  destination  of  your  trip  within  Alberta? 
(PLEASE  CHECK  THE  BOX  OR  DESCRIBE  AS  APPROPRIATE) 


Banff/Lake  Louise □ 37-1 

Calgary □ 2 

Edmonton □ 3 

Jasper □ 4 

Other  places  in  Alberta  (PLEASE  DESCRIBE) 

None,  passing  through □ 6 

How  many  nights  did  you  spend  In  Alberta?  38/40 


How  many  nights  did  you  spend  in  Alberta  in  each  of  the  following  types  of 


accommodation? 

Homes  of  friends  or  relatives NIGHTS  41/43 

Hotels NIGHTS  44/46 

Motels NIGHTS  47/49 

Campgrounds  or  trailer  parks NIGHTS  50/52 

Lodges,  cabins  or  tourist  homes... NIGHTS  53/56 

Other  types  of  accommodation NIGHTS  57/59 


How  much  did  you  spend  in  Alberta,  including  credit  card  purchases  and  items  paid 
for  by  your  company? 

$ ^60/64 


13.  Where  did  you  start  from  today? 

rOMMUNITY  PROVINCE  OR  STATE 

(If  rural  area,  nearest  town  is  ^ 

YOUR  NAME  (PLEASE  PRINT)_ 

STREET  ADDRESS  OR  BOX  NUMBER 

CITY/COMMUNITY  

PROVINCE/STATE 


ALBERTA  TRAVEL  SURVEY  Serial  No.  1/5 

Card  No,  6 - 2 

To  assist  us  further,  we  would  appreciate  it  if  you  would  complete  the  following 
questions  and  return  the  questionnaire  to  the  interviewer  or  mail  it  in  the  attached 
envelope.  All  replies  will  be  kept  confidential  and  study  participants  will  not  be 
identified . 


IF  YOU  PASSED  THROUGH  ALBERTA  MORE  THAN  ONCE  ON  THIS  TRIP,  PLEASE  COMPLETE 
THESE  QUESTIONS  FOR  THE  TIME  YOU  SPENT  IN  ALBERTA  JUST  PRIOR  TO  BEING  INTER- 
VIEWED BY  ONE  OF  OUR  STAFF. 


A.  Which  of  the  following  activities  did  you  participate  in  while  in  Alberta? 
(PLEASE  CHECK  AS  MANY  BOXES  AS  APPROPRIATE) 


Visiting  friends  or  relatives..,. Q 7-1 

Personal  or  family  affairs □ 8-1 

Conventions  or  conferences □ 9-1 

Business □ 10-1 

Sightseeing  oway  from  cities  and  towns □ 11-1 

Sightseeing  in  cities  and  towns □ 12-1 

Shopping □ 13-1 

Attending  special  events  or  attractions 
(Spectator  sports,  cultural  events, 

museums,  etc.) □ 14-1 

Downhill  skiing Q 15-1 

Cross-country  skiing □ 16-1 

Snowmobiling □ 17-1 

Other  outdoor  activities Q 18-1 

Other  activities □ 19-1 

None,  just  passing  through □ 20-1 


B.  How  likely  would  you  be  to  recommend  Alberta  as  a place  to  visit  given  your 
experience  with  each  of  the  following  items.  Please  be  frank. 


1 . The  availability  of  accommodation? 

Definitely  would  recommend □ 21-1 

Probably  would  recommend □ 2 

Probably  would  not  recommend □ 3 

Definitely  would  not  recommend □ 4 

Absolutely  no  opinion □ 5 

2.  The  comfort  and  cleanliness  of  accommodation? 

Definitely  would  recommend Q 22-1 

Probably  would  recommend D 2 

Probably  would  not  recommend Q 3 

Definitely  would  not  recommend □ 4 

- Absolutely  no  opinion □ 5 

3.  The  cost  of  accommodation? 

Definitely  would  recommend □ 23-1 

Probably  would  recommend □ 2 

Probably  would  not  recommend □ 3 

Definitely  would  not  recommend □ 4 

Absolutely  no  opinion □ 5 


- 2 - 

4.  The  cost  ot  eating  in  restaurants? 

Definitely  would  recommend D 24-1 

Probably  would  recommend C 2 

Probably  would  not  recommend 3 

Definitely  would  not  recommend O 4 

Absolutely  no  opinion O 5 

5.  The  quality  of  service  in  hotels,  motels,  restaurants,  ana 
service  stations? 

Definitely  would  recommend D 25-1 

Probably  would  recommend Q 2 

Probably  would  not  recommend ^ 3 

Definitely  would  not  recommeryJ Q 4 

Absolutely  no  opinion □ 5 

6.  The  availability  of  sporting  and  recreational  facilities? 

Definitely  would  recommend 26-1 

Probably  would  recommend ^ 2 

Probably  would  not  recommend Q 3 

Definitely  would  not  recommend ^ 4 

Absolutely  no  opinion G 5 

7.  The  quality  of  sporting  and  recreational  facilities? 

Definitely  would  recommend G 27-1 

Probably  would  recommend G 2 

Probably  would  not  recommend G 3 

Definitely  would  not  recommend G 4 

Absolutely  no  opinion G 5 

8.  The  availability  of  entertainment  facilities?  (Nightclubs,  discos, 
theatres,  concerts,  etc.). 

Definitely  would  recommend G 28-1 

Probably  would  recommend G 2 

Probably  would  not  recommend G 3 

Definitely  would  not  recommend G 4 

Absolutely  no  opinion G 5 

9.  The  quality  of  entertainment  facilities? 

Definitely  would  recommend G 29-1 

Probably  would  recommend G 2 

Probably  would  not  recommend G 3 

Definitely  would  not  recommend G 4 

Absolutely  no  opinion G 5 

10.  The  variety  of  things  to  see  and  do? 

Definitely  would  recommend G 30-1 

Probably  would  recommend G 2 

Probably  would  not  recommend.......... G 3 

Definitely  would  not  recommend G 4 

Absolutely  no  opinion G 5 


C . Including  credit  card  purchases  and  items  that  might  be  paid  for  by  your  company, 

how  much  did  you  spend  on  each  of  the  following  while  in  Alberto?  (BE  SURE 


ITEM  DOLLARS  ADD  TO  TOTAL) 

Meals  and  refreshments  bought  In  restaurants  and  hotels...  $ 31/34 

Groceries  and  beverages  bought  in  stores $ 35/38 

Accommodation $ 39/42 

Automobile  gas  and  oil $ 43/46 

Automobile  maintenance  and  repair.. $ 47/50 

Transportation  costs  within  Alberta  other  than  auto  costs..  $ 51/54 

Recreation  and  entertainment $ 55/58 

All  other  goods  and  services $ 59/62 

TOTAL  $ 63/66 


For  each  of  the  areas  shown  on 
the  number  of  nights  you  stayed 
there.  (BE  SURE  INDIVIDUAL 

the  map  below  would  you  please  list 
in  each  and  the  amount  you  spent 

ITEMS  ADD  TO  TOTAL) 

Dup . 
Card 

1/5 

No. 

6-3 

CALGARY  AND  DISTRICT 

nights  and 

$ 

7/9 

31/35 

EDMONTON 

nights  and 

$ 

10/12 

36/40 

BANFF 

nights  and 

$ 

13/15 

41/45 

JASPER 

nights  and 

$ 

16/18 

46/50 

NORTHERN  DISTRICT 

nights  and 

$ 

19/21 

51/55 

CENTRAL  DISTRICT 

nights  and 

$ 

22/24 

56/60 

SOUTHERN  DISTRICT 

nights  and 

$ 

25/27 

61/65 

TOTAL 

TOTAL 

$ 

28/30 

66/70 

northwest  territories 
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Of  those  members  of  your  household  who  were  on  this  trip,  how  many  are  in 
each  of  the  following  categories? 

MALE  FEMALE 


0 to  15  years 

71 

75 

16  to  19  years 

72 

76 

20  to  49  years 

73 

77 

50  years  or  over 

74 

78 

F.  Please  check  the  highest  level  of  fonnal  education  of  the  chief  wage  earner 


in  your  household. 

Grade  school  or  less □ 79-1 

Some  high  school □ 2 

High  school  graduate □ 3 

Some  vocational  or  technical  school □ 4 

Vocational  or  technical  school  graduate □ 5 

Some  university □ 6 

University  graduate □ 7 

Post-graduate  university □ 8 


G . And  what  is  the  total  annual  income  of  your  household? 


Less  than  $ 9,00Q.  □ 

$ 9,000  to  $11,999 G 

$12,000  to  $14,999 □ 

$15,000  to  $19,999 □ 

$20,000  to  $24,999 □ 

$25,000  to  $29,999 □ 

$30,000  or  more □ 


80-1 

2 

3 

4 

5 

6 
7 


Thank  you  for  your  co-operation.  If  you  have  any  other  comments,  either  positive  or 
negative,  that  you  would  like  to  make  about  your  trip  to  Alberta,  please  use  the  space 
below. 


i».:0 
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